
Persona Creation



  The foundation of successful marketing is knowing customers



Evolving this base consumer understanding into actions

● Businesses use traditional marketing research and layer on digital analytics
● They use personas to target and tailor marketing messaging
● Each business has multiple personas but often identify a primary persona



Why personas?

● Personas are widely used in business
● Businesses need to intimately know consumers to market to them effectively
● The foundation of digital marketing is data
● Personas based on data are a nonintimidating way to get started
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About Houston Clinic

● Houston Clinic is ranked as a top 5 hospital in the US
● Patients travel from around the US to their main hospital in Houston to receive 

treatment for complex neurological and cardiovascular conditions
● Many consumers reference free health information online from Houston Clinic
● Houston Clinic would like to use their digital marketing data to better 

understand consumers who interact with the free health information they post
● The goal is to intimately know the the primary persona of consumers who 

interact with their media
● They will use that persona to enhance content, ads, and marketing in order to 

be the first choice when a consumer needs to travel for complex care



Key primary persona questions to answer

● How old are they?
● Are they male or female?
● Where do they live?
● What is their level of education?
● What are their interests and hobbies?
● Where do they work?
● Do they have a family?
● What are they passionate about?
● What is their name?



The Data



Collected demographic and psychographic data for activity

● We have data from their…
○ Facebook Analytics
○ Twitter Analytics
○ Instagram Analytics
○ Google Analytics



Demographic and psychographic data for activity



Demographic and psychographic data for activity
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Demographic and psychographic data for activity



The Consensus



The persona consensus



How does this persona enhance future marketing?


